
Anatomy of a Mailing List Datacard
How to read a datacard

T h e  B A S I C S  O F  L I S T  R E N TA L

Minimum order 
quantity

How recent or old 
are the records?

Base price:
Cost per thousand

records (/M)

Number of records
(names) in the list.

“Hotline” quantities
represent more recent 

additions to the list.

Additional“selects”
to further refine your

target, at an additional
cost per thousand

The source of the list:
Is it direct mail, purchases

or surveys? The source
helps identify the right

list for your offer.

Additional costs to
have the files sent to you

Restrictions associated
with the list you should

be aware of

List descriptionList title
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